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Mentions

Total Positive Negative
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Top Countries

O United States

12.8K =012

Belarus

1.1K 27
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© Russian Federation

58K 13.2%

Canada

991 -«

United Kingdom

3.5K 514

Other

18.1K 2252
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Top Languages

O United States

O ltalian
Chinese
Arabic
French
Other
Sentiment
O Positive Neutral

47 9% 1138k -127« 41.2% o8k +12.7k
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Sources by Mentions

O Twitter

Facebook
YouTube
Reddit

News/Blogs

©000e

Web

296 34
70 -10
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Sources by Reach
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€) Most influential: Twitter

& RemiVee 162.2K
@ Gali Garner 116.4K
@ supercCreq 89.2K
& Ann smarty 65.1K
© Beta 162.2K

€) Most active: Twitter

& RemiVee 162.2K
@ Gali Garner 116.4K
@ superCreq 89.2K
& Ann smarty 65.1K

@ Beta 162.2K
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